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MKT 372/382 The Influence of Marketing in Society   -  

06350 
 
 
CLASS MEETS:  
 
Instructor: Dr. Rowena Crabbe 
Office: CBA 7.238 
Pronouns: She/her/hers   
Email: Rowena.Crabbe@mccombs.utexas.edu   
 

Course Description 
Brands are agentic and influential social actors who can reflect, perpetuate, and challenge societal values and 
norms. Leveraging real-world case studies and classroom discussion, students will have the opportunity to 
examine how marketers' decisions about segmenting, targeting, positioning, product design, pricing, distribution, 
and communication may challenge or perpetuate social hierarchies. The course will cover topics such as how 
companies navigate profit and social responsibility, varying types of activism, consumer reactions and 
responses to brand activism, and the role of identities in marketing. The course will end with a final group project 
focused on understanding and then reimagining a company's brand activism and corporate social responsibility 
strategy. This course is reading intensive and discussion based.  
 

REQUIRED MATERIALS 
A course packet from Harvard Business Publishing is available here. 
All other course materials will be available via the University library or posted on canvas. 

Grading  
The course grade will include the following components:  

Weekly Written Reflection (9)    10% 
Case Studies (3)  15%  
Final Group Project Written Report  15% 
Final Group Project Presentation 15%  
Exam (1)  30%  
Attendance and participation  15%   

 
  

https://hbsp.harvard.edu/import/964809
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Week 5

Place

Guest Speaker - Ravi Kanniganti - Director of 

Strategy and Business Development

Week 8

Week 6

Price Week 7

Week 1
Welcome

Week 4
Ethnographic methods to gain consumer 

insights

What is marketing's role?

What is inequality?Week 2

Targeting &  Segmentation

Week 3
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Final Exam

Week 14 Happy Thanksgiving/Fall break!

Happy Thanksgiving/Fall break!

Week 16

Week 11

Week 10

Week 12

Week 13

Week 15

Review

Guest Speaker - Maya Bowie - VP Marketing @ 

Walmart*

Corporate Activism/Appropriation (cont'd)

Guest Speaker - James Wu: Founder and Nike & Colin Kaepernick Case Study+

Algorithmic Bias in Marketing. (2020). Harvard Business Publishing.  

Algorithms & Bias

Guest Speaker - Ben Fauber: Senior ML 

Research Scientist  @ Dell 

The course final project encourages students to identify products, brands of categories 

that may under-serve a segment of consumers (e.g. underrepresented cultural 

groups), conduct primary and secondary research to understand their needs, and 

develop a marketing strategy to better serve that segment.  

Corporate Activism/AppropriationWeek 9

Group Presentations


