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FAST-TRACK YOUR FUTURE IN
FINANGE

Develop the analytical, quantitative, and decision-making
skills essential for today's finance professionals. You'll
master valuation, financial modeling, and investment
strategy through rigorous coursework and experiential
learning. Graduate ready to tackle high-stakes challenges

with confidence.

e Connect with industry professionals that shape the
curriculum to match real-world needs.

o Fast-track your financial expertise in just 10-months.

e Receive personalized career coaching to help you land
roles with top employers.

e Join the powerful McCombs alumni network of over
100,000 leaders across industries.

e |earn from award-winning professors who turn
finance research into real-world insight.

e Study in Austin, home to a vibrant business

community.

| WORKED WITH MY CAREER ADVISOR AND PROFESSORS ON MY RESUME AND
INTERVIEW PREPARATION. HAVING THOSE MCCOMBS RESOURCES ALLOWED

METO GET THE JOB THAT I WANTED.
B HOLLIS, CLASS OF 2026

The University of Texas at Austin

McCombs School of Business

Developing the finance leaders of the
future, with a combination of
quantitative and qualitative skills, who
can participate in complex decision
making and strategy formulation.
Designed as a first-degree in finance.

CURRICULUM HIGHLIGHTS

Valuation and Financial Modeling
Investment Theory and Practice
Financial Statement Analysis
Advanced Corporate Finance

Al and Portfolio Management

RECENT JOB TITLES

Business Analyst

Investment Analyst

Credit Analyst

Transfer Pricing Analyst

Valuation Analyst

Account Analyst

Analyst, Financial Instruments and Technology

SAMPLE COMPANIES THAT HIRED MSF GRADS
Jil

Kroll

Visa

EY

Allstate

Stout

JPMorgan Chase & Co

SALARY STATS

Average Salary | $82,968

Salary High | $125,000

94% secured jobs within 6 months of graduation

TAKE THE NEXT STEP AND -
SIGN UP TO RECEIVE E
EMAILS TO LEARN MORE.
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