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Executive Level

MARKETING SOLUTIONS

TABLE OF BENEFITS

Membership on Marketing Department Advisory Council (inputs into
curriculum and Marketing Department direction)

Customized benefit co-developed based on company’s unique needs
Participation in the Marketing Conference & Challenge at the “Gold Level”
Recognition on signage in McCombs (3rd floor hallway near faculty lounge)
No cost access to audit select Executive Education classes

Seat on the Texas MS Marketing Advisory Council

Participation in the Marketing Conference & Challenge at the “Silver Level”
Invitation to submit one MBA practicum each year

Reduced fee for seat on the Sales Minor Advisory Council

Opportunity to collaborate on research with Marketing faculty
Participation in MBA CCIMS Marketing Fellows classes/events

Invitation to two events with faculty and students each year

Recognition in CCIMS/Marketing Department communications

Access to student resumes

Receipt of CCIMS newsletter

Opportunity to submit articles for inclusion in newsletter

This group consists of companies committing to a contribution of $25,000 per year and commit to providing data for
faculty research initiatives (with mutually agreed to controls).

Associate Level

This group consists of companies committing to $10,000 per year and may participate in Executive Level benefits on

a space available basis.

Small Business Level

This level is limited to smaller/startup companies approximating the Small Business Administration’s small business
definition. Companies may participate with a contribution of $2,500 per year.



